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James leads Bain's Global Strategy Practice.

UK
2006

Throughout almost 20 years at Bain, James has worked

with over 30 global companies to develop and deliver

sustainable, profitable growth strategies. He is the
author of numerous articles on growth, and is the
coauthor of the bestseller, Profit from the Core.

Community Service

Client Challenge Results

Three-quarters of the London office
has provided more than 3,000 hours
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While at Bain, Nick established
a charity to support African
orphan care and education.

Four-day weeks, several leaves “I'm given the opportunity fo challenge myself every day.

The only ceiling is my own aspirations.”

and a fransfer to Johannesburg

have helped Nick serve his cause.

—Natalie, consultant

Alumni

Deborah Cornelius, director of strategy Burberry
Stuart Gent, executive vice president Bain Capital
Murray Hennessy, CEO Avis Europe
Rob Moffat, strategy manager Google

Jon Wright, founder Innocent






